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The Advocacy Accelerator is Hiring! 
Advocacy Communications Project Officer Staff Consultancy Terms of Reference  

 
1.0 About Advocacy Accelerator 
The mission of the Advocacy Accelerator (AAC) is to strengthen advocacy capacity, alignment, and impact in 
Africa by providing space, online and in-person, for advocates, and the networks that sustain them, to share 
evidence, approaches, and expertise. Its vision is a world where strong, coordinated country-based advocacy is a 
driving force for improvements in health and development. The AAC aims to disrupt traditional models of 
development work and build an inclusive advocacy ecosystem that values peer-to-peer learning and local 
knowledge from the African experience. The AAC is consciously Africa-centric, leveraging technology to build 
vibrant advocacy communities across the continent. As part of its strategy, the AAC aims to strengthen the 
advocacy ecosystem with a focus on advocates, technical assistance providers and donors (ATADs) in health and 
development.   
 
The core service offering is connecting ATADs, and other stakeholders in the advocacy ecosystem to spaces 
where they can access knowledge, tackle challenges, co-design solutions, and contribute and share high-quality, 
field-tested resources for more impactful advocacy. As an inclusive organisation, the AAC seeks to go beyond 
supporting existing advocacy efforts to also provide services and amplify the voices of marginalised groups. The 
organisation also looks at sector strengthening and approaches for example feminist advocacy and contributes to 
advocacy coalitions and partnerships strengthening.  It aims to leverage technology to reach all the countries with 
a demonstrated need for its services and support while endeavouring to develop and nurture partnerships that are 
aligned with the goal to accelerate locally driven advocacy.   
 
The AAC is looking for a passionate and enthusiastic communications professional with a strong 
understanding of advocacy looking to work in a small pan African multi-cultural organisation that is 
dedicated to transforming the advocacy ecosystem and driving locally driven advocacy in Africa.  This is 
a remote consultancy to start immediately. 
 
2.0 Background 

 
The purpose of this staff consultancy in the Advocacy Communications (AC) team is to provide project 
management and implementation support by implementing, supporting, and strengthening the communications 
work plan of the AAC. The AC Project Officer is responsible for creating and implementing impactful 
communication strategies to ensure the work of the AAC and the advocacy community reaches the media, 
policymakers, civil society organisations and the public to reach objectives.  
 
The Project Officer (PO) will implement the AC practices and strategies and digital strategies ensuring that the 
AAC is strengthened and aligned with external and internal strategic goals.  Critical to this work will be the 
implementation of digital advancement to ensure the AAC and its community is effectively serviced, visible and fit 
for purpose.  The approaches should be suitable for analysis for impact and findings that are shared internally and 
externally as appropriate.  
 
The PO is expected to implement, iterate and adjust tools developed. The PO will focus on multiple streams of 
work, combining product development, AAC visibility, digital strategies for the AAC community and practical 
application of best practices. This will include content creation, design and scheduling for AAC Online/Digital 
Channels as well editing and design of AAC publications.  The aim of the consultancy to support the AC function 
to meet its internal and external strategic goals.  The role will also provide inputs into the overall strategy 
development as appropriate and helpful. 
 
3.0 Objective of the Consultancy 

 
Below are the specific objectives: 
 

a) To provide project support to develop and implement AAC communication strategies and practices into 
action plans and outputs, including supporting strategic design and review of AC activities, work outputs, 
impact analysis and technology and digital design. 

b) To provide input into the building of a body of expertise, knowledge and institutional capacity that embeds 
organisational practice that is impactful and measurable. 

c) To study, investigate and apply evidence based digital strategies to develop the AAC platforms and build 
the AAC community.   
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d) To provide expert AC services to continuously implement assess, understand, and improve the AAC’s 
communications practice to be impactful and measurable. 

e) To provide project support and work in collaboration with the Knowledge Management & Community 
(KMC) team and the Content & Facilitation team to support the implementation and iteration of tools and 
processes for more effective analysis and service provision to the advocacy community. 
 

4.0 Scope of Work and Period 
 

It is expected that the specific activities and support provided by the consultant will based on the deliverables 
above which are “core” areas of priority focus.  In addition, depending on the workload required to complete the 
above, further tasks may be added and requirements reviewed.  These include: 
 

§ Design and implement strategic media and communication plans for the organisation, programmes, 
ensuring successful deployment of media plans for new and existing programmes including press-
related activities. 

§ Cultivate mutually beneficial relationships with media firms, agencies and ensure maximum publicity for 
the AAC Brand. 

§ Coordinate publicity activities and develop and implement marketing plans for the organization, its 
programmes, and activities. 

§ Coordinate the creation of multimedia productions for the organisation  
§ Coordinate and supervise the creation of content and leads on social media to drive publicity for AAC’s 

programmes and events (e.g., Twitter, Instagram, Facebook, LinkedIn, YouTube, blog etc), also monitor 
& report performance metrics. 

§ Coordinate and manage websites- ensuring regular maintenance and up to date content that effectively 
project the AAC brand.  

§ Lead AAC’s community engagement ensuring that members are constantly and actively engaged. 
§ Oversee all activities of the AAC network ensuring that they are in line with AAC’s mission and vision, 

and they effectively project the AAC brand. 
§ Oversee and manage the activities relating to the production and distribution of branding materials for 

AAC and all its programmes/events. 
§ Monitor and ensure adherence to brand ideals in all external and internal communications and events. 
§ Manage the production of corporate materials used in stakeholder engagement. 
§ Perform other organizational projects and tasks as assigned. 
§ Manage internal and external communications of the organisation ensuring that the message is 

consistent and engaging. Tailor messages to increase awareness and to maximise the potential of 
various channels. 

§ Ensure the regular and timely production and distribution of AAC’s newsletter, annual reports and other 
corporate publications related to the organisation or its various programme activities. 

§ creation and implementation of the organisation’s communications, public relations, media and branding 
strategy to strengthen AAC’s reputation, visibility and influence. 

§ Plan and implement engagement plan for donors and partners; identify different stakeholders and 
beneficiaries’ groups and determine the best way to communicate effectively with them. 

§ Develop and maintain relationships with AAC’s stakeholders,  
§ Management of the AAC’s databases. 

 
5.0 Deliverables 

 
Based on the above objectives, the following informs the key deliverables under this consultancy: 
 

a) Project Management to support the articulation and implementation of the AAC AC work plan. 
b) Implementation, adaptation & impact analysis – provide ongoing support to build upon the AC function 

through research on digital strategies and communities of practice; implement the tools and processes 
necessary to increase visibility of the AAC using both traditional and social media; adapting as necessary 
to accelerate community growth and foster greater AAC visibility. 

c) Website redesign and platform development support – support the investigative agenda to continuously 
improve the AC platforms including for Francophone west and central Africa.   

d) To ensure continuity and flow between website, social media platforms and all AAC Linking & Learning 
Platforms through professional collaboration with the KMC and MERL functions, including updating, 
monitoring review and reporting on website development materials as necessary and active participation 
in meetings as appropriate. 
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Deliverables will be reviewed and certified as satisfactory by the Advocacy Communications Lead. 
 
6.0 Qualifications & Skills 

 
§ Minimum of an undergraduate degree in social sciences, journalism, communications, marketing, public 

relations or a related field.   
§ Minimum 5 – 7 years of experience as a full-time communications or related field, with demonstrated 

success and supervisory experience. 
§ Minimum of 5 years of professional experience in strategic communications for civil society organisations 

and/ or non-profit or community-based organisations. 
§ Experience in advocacy and communications. 
§ Demonstrated knowledge and proficiency with communication technologies. 
§ Excellent written and communication skills, including impeccable copywriting and copy-editing abilities. 
§ Working knowledge of content management systems, social media platforms and search engine 

familiarity.   
§ Experience with membership organisations, online communities, non-profits strongly desired. 
§ Working knowledge of French is desirable. 
§ Experience in partnership and stakeholder management. 
§ Critical thinking and an ability to understand and craft messages for diverse targeted audience groups. 
§ Extremely proficient with MS office suite and desktop publishing software 
§ Demonstrates integrity by modelling the AAC’s values and ethical standards. 
§ Strong analytical, driven, efficient, innovative, and problem-solving skills 
§ Strong relational skills with the ability to interact with stakeholders with top-notch professionalism. 

 
7.0 Experience & Technical Competencies 

 
§ Experience managing and working on digital strategies. 
§ Experience in maintaining member communities in Africa. 
§ Experience in the provision of online platforms for diverse audiences in Africa. 
§ Ability to communicate diplomatically and professionally with a wide variety of constituencies. 
§ Strong ability to juggle competing time sensitive priorities. 
§ Working knowledge of French is desirable. 
§ Public Speaking/Relations Skills 
§ Marketing Strategy Skills 
§ Presentation Skills 
§ Advertising Skills 
§ Analytical/Visionary Skills 
§ Project Planning Skills 
§ Business Development Skills 
§ Networking Skills 
§ Social Media Skills 

 
If you are interested in this opportunity, please send a Cover letter and a Curriculum Vitae to 
vacancy@advocacyaccelerator.org and if you have any questions email Jane Ndunga on 
Jane.Ndungu@advocacyaccelerator.org  
 
The Advocacy Accelerator has a commitment to inclusion across race, gender, age, religion, identity, gender 
identity, sexual orientation, physical or mental ability, ethnicity, and perspective, and 
experience.  We are passionate about creating an inclusive workplace that promotes and values diversity. 
 


